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Modern Advertisement& Cultural Creation

RAO De-jiang
(School of Journalism & Communication, Wuhan University, Wuhan 430072, Hubei, China)

Biography RAO De—iang ( 19459, male, Associate professor, School of Journalism &
Communication, Wuhan University, majoring in communication.

Abstract Advertisement is a kind of mass cultures, which influences greater and greater on the
progress of China § modernization. From the special national state of our country, we should learn
western advertisement culture and develop Chinese good traditional culture, and also set up
advertisement in Chinese style, which is important to promote the economical development and
cultured civilization setting-up in China.
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